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Candidatés are requiréd to give their answers in
their own words as far as pract/cable
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Answer from both the Sections as directed.
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1. State whether the folldwing sta'tements'éré ‘Tfue’
or ‘False’: 1x6=5
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(@) Marketing is only a post-productnon activity.
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(b) Customer value is the relationship between

company profits and costs.
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(c) Marketing research is a one-time activity. -
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(d) Supplies are ‘considered a macro- environ-
mental factor impacting a companyvs
marketing decisions. .
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(€) Loglstics decisions are part of the

‘Promotion’ component of the marketing mix. -
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Difference between packaging and labeling. 5
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Explain the stages in consumers buying decision
process. ' 5
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Answer any four questions of the following :
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Define Marketing. Explain the scope and

importancé of marketing in the modern business

environment.
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. Describe the communication process in marketing.

What are the major barriers to effective commu-

nication and howcana marketer overcome them ?
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Explain the concept of Product Life Cycle (PLC)
and its various stages and outline the specific

marketing strategies for each stage. |
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7 Discuss, in details, the various internal and
external factors that affect the pricing of a product.
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- 8 What is. a channel of distrib_utidn ? Explain the

various types and functions of marketing channels,
including the roles of wholesalers and retailers.
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9. Write short notes on arly two of the following :
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 (a) Rural Marketmg
{b) Social Marketing
(© Ma.rk-et Segmentation
{d)" ‘Marketing Mix .
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