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Candidates a’re‘ féq.u(fred to give their éﬁr'“:sn}ers in
- their own words as far as practicable.
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The figures in the margin indicate full marks. .
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Answer from any one appropriété éroup. |
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Answer from both the Sections as directeq.
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Section -1
e - |
(Compulsory)
(s
1. State whether the following staiements are ‘True'
or ‘False’: | 1x6=5
Ffrfaa T § ¥ T A I TG
(a) SEBIregulates the capital markets in India.
SEBI wra # §sit 9o &1 FEta s g |
(b) Mutual funds are considered a type of
depository institution.
RGNS S HI T FHR Hi Ul Tl 71
ST @ |
(c) The primary market deals with trading of

existing securities.
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(d) Bankearnings are not influenced by interest

rates.
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(e) RBlisthe a-pex ﬁnanéia! institution of India.

RBI e #ht 3 forfia w#2 2 |

2 ‘J‘J)a-t’a’ré’t’t;e major function of financial
P )
institutions ?
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Section -1l

Answer any four questlons of the follow:ng ) @

*’157/’ | 15x4=60 %)
7‘) ";-\,

ﬁﬂ%ﬁﬂﬁﬁ%muﬁ%m%: )

) \W‘rhe role and importance of financial

markets in economy.

fordfrg aromdl W areferamen # i R WES W
. TAFIT | o
\ M are Capital Market ? Explain the difference

between primary and secondary markets. -
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5. Whatis Fmanmal Inclusion ? Explaln any two.
financial inclusion initiatives in India.

firda TR TR >y 3 2 el TR vEe

 gHFRT |

\)(hat/re the different types of banking institution -
in India ? Explain the role of RBI in banking

regulation.

wﬁﬁﬁamrﬁ%&nmﬁmﬁqmé ?

S fyframe § RBIH syftrer = Tt |

7. What are the key reasons for bank failure ? What
policies does the Reserve Bank of India (RBI) use

to preventit?

& faweial & Y@ SRV F1 R ? e fod W
(RBI) 38 T ¥ fore Formr Aol o6t s st @ 2

8. Write short notes on any two of the following :

fraffga # @ 6 @ w dftm feorfird ol

(@) Micro finance
& o

(b) Hedge funds
] WS
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(c) Bank Linkage Model
EERRET R IES
(d) Indian Pension Fund
e e fafy
Group-B
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Answer from both the Sections as directed.
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Section -1
| -~ |
(Compulsory)
(srframd)

1. State whether the following statements are ‘True’
or ‘False": 1x5=5
Profefes wuAl § 8 I A FEA AT

[0 (a) Advertising is a form of communication

aimed at persuading consumers to bu
Squ_. p i ) g y
products or services.
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(b) DAGMAR approachis related to determining
the target audience.

DAGMARgfbaamamaas’fﬁwﬁu?;mm
¥ gala ? | :

(c) Sales territory refers to a specific

_geographical area that a salesperson -

covers. E
Tt & s faftre it & = T @
2 A o faa s wa R
(d) In personal selling, the primary objective is
to develop long-term customer relationships.

=g Tashl °, T stva ddwites s
ey fasiaa s 2 |

(e) Media pianning is irelevant when advertising

through digital platforms.

fefres wrewm % wream & fagrm w@ g

Hifear g st Bt & |

Explain the DAGMAR approach and its

significance in setting advertising objectives. 5

DAGMAR gftenivr =t wmeed afit fsmam seedi &t
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Section -1l
LU
Answer any four questions of the following :
15%4 =860
Prafoftan # & 58 9 )yl F 3
Discuss the role of creativity in advertising. What
are the different types of creative ‘appeals used

_in advertising ?

Tormam & TR i e W=t = | famea
amﬁqﬁa@ﬁﬁam%mméﬁ
! WE H |

Explain the process of advertising budget
determination. What factors influence the .
decision-making process for the advertising
budget? \ _
Terrom ste fRutfa = 6t wisem = T | e
o Foly wieen @ wwiE sTel a6 SR W ==t
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Describe the sales management process. How
do environmental factors impact the selling
process ? “
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What are the different methods for evaluating
advertising effectiveness ? Discuss the before
and after advertising tests with examples,

P STerRieTa 1 AT et 3 Rl i
% 7 o vl | vae afr{aﬁﬁﬁ%ﬁmmauﬁ
wfgd == &t

Explain the concept of personal selling. How does
it help in building customer relationships ?

ST Tk % STTURVT ! TUITIT | 98 e a4
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Discuss the role c_)f Information Technology (IT) in
sales planning and its impact on sales forces
management.
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Group-C
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Answer from both the Sections as directed.
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Section -1
" — |
(Compulsory)
- (aPEr)
State whether the following statements are ‘True’

or ‘False’ : 1x5=5

- Tafafe v § @ 99 @1 ‘orme’ TR -

(@) Human Resource Planning (HRP) is the

process of developing.
e "oty FEeE (HRP) fawa 6 wfma 2 !
(b) HRM is concerned with the people in the
. organisation.
T FEIUA a9 51 Ho9 T HArm 4 2 |
(c) On the job training programme is method of

selection.
el wftieor wrien Ta9 6 s wfE g |

(d) Human Resource Development (HRD)
focuses solely on the recruitment and hiring

process within the organization.
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e ga R (TR e Hrew %
e wreff it Frgfee sk R HfE R |
| (e) Only senior management s involved in the
Human Resource Development process in
more organization. _
sfrpiw geAt # Aa wanee e when |
Faet e YEA Wi € | :
What are the objecfive of Human Resource

Management ? 5

e TETYH YoYU S R/ IR 8 ?

Section -1l
qm - |l
Answer any four questions of the following :
' 15x4 =60
foeteifies 3 & i wm ol & s d
What do you mean by Human Resource

Management ? Discuss its characteristics.

AFE HETNR W€y F s g1 GRS 8 7 3
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Differentiate between Human. Resource
Management and Human Resource Development.
W

What is Recruitment ? What are the factor
affecting recruitment ?

el 1 2 7 el 1 Il FW A FEE B A0
Eodl -

Explain Human Resource Development process
in detail. )

e gy T w1 foeaw & s |

Explain the role of Trade Unions in Human
Resource Development.

e gavE faem ® 33 g i afte & TR
w |

Write short notes on any two of the following :

frafafea # & fFdl Q@ w witm feeforat fifiaw -

(a) Performance Management

TegiA wEuA
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(b) JobAnalysis # B oy
(©) 'Training and Development -
wikeror 3R ferere

(d). Organisation Development

. : ;.d’,!x.. 3 . ‘ -
§ <o

e

- CS- .
| 39/9 (1,400) | (12) ESUE(IV) — Com

(EC — 401) Gr. At C

L]



